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L’Oréal to acquire majority stake in Shu Uemura

Clichy, 19th November 2003 - The L'Oréal group today signed an agresment
whereby Nihon L'Oréal 'K.K., the group's Japanese subsldlar;’}, will acquire the
majority sharehoiding In Shu Uemura Cosmeties, Inc., the company that
manufactures and markets Shu Uemura brand cosmetics in Japan.

Three years after acquiring 35% of Shu Uemura's Japanese opserations, Nihon
L'Oréal K.K. will at the start of 2004 Increase its shareholding to 52.9%,
gaining management cantrel of the company which will be consolidated by
the full consolidation method. The international rights to the brand outside
of Japan were already wholly acquired by the L'Oréal group at the time of
the first transaction in November 2000. In 2003, the turnover of Shu

Uemura in Japan should amount to € 70 million.

*Shu Usmura will now benefit fully from ihe research, industrial expertise,
marketing innovation and commercial power of the group”, commented
Gilles Weil, President Luxury Products at L'Oréal. “This majority
shareholding also enables L'Oréal to strengthen Its position in the luxury
sector in Japan, and boost the pace of this brand's expanslon all over the

world.*

Shu Uemura, which carries the name of Its féunder - a ploneer not only in
the art of make-up but also in the development of advanced skin cleansing
and treatment products — has become one of the most celebrated cosmetics
brands in Japan and several other Asian countries.

The agreement confirms the commitment of the L'Oréal group te developing
Shu Uemura — the first Japanese brand in its portfollo -~ as a major global
brand, while highlighting Its speciflc identity and authenticity, and to
making Tokyo the group's third centre of creativity after Paris and New

York.
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The L'Or¢al group is the world’s number one cosmetics company with a
partfolic of 17 international brands, sold in 150 countries: L'Oreéal
Prefessionnal, Redken, Matrix‘, L'Oreéal Paris, Garnier, Maybelline,
SoftSheen.Carson, Lancédme, Blotherm, Helena Rubinstein, Kiehl's, Shu
Uemura, Glargio Armani Cosmetics, Ralph Lauren and Cacharsl perfumes,
Vichy and La Roche-Posay. The group reported its 18th consecutive year of
dcuble-&(glt growth in 2002, with total sales of € 14,3 billion,
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